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Perfected Wales 


A Wales shaped berry with plant more 
like Perfection. A good yielder, fewer 
skips per pod than Wales. A large berr 
“adapted to large sieve sizes or ungr~de 
Quality excellent. An outstanding vuriety 
that warrants your trial in 1949, — | 


'NORTERUF, KING & CO. 
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NEED NOT BE 
EXPENSIVE! 


Whether you deal in television or textiles, tomatoes or tangerines, 


trousseaus or trailers—you'll find that 
Lilhography by STECHER- TRAUNG is the perfect, economical answer to the 
“call to colors” in today’s advertising. Sparkling, top quality 
FULL COLOR lithography, as produced by Stecher-Traung, brings 
you welcome sales increases easier, more economically, and more surely! Get the 
facts now— learn how you, too, can enjoy the advantages of color in your 


sales and advertising material at big savings in cost! 


P. S.— Now on the presses! A valuable book entitled “How To Save Money on FULL COLOR Lithography” — a helpful 
guide in preparing full color advertising material. Write for your free copy! 


LITHOGRAPH CORPORATION FULL COLOR 


Rochester 7, New York + San Francisco 11, California ADVERTISING MATERIAL 


LABE 
‘Ss Box WRAPS GREETING CARDS 


BRANCH OFFICES SEED PACKETS 


FOLDING BOXES 
Baltimore, Boston, Chicago, Columbus, Harlingen, Los Angeles, Macon, MERCHANDISE ENVELOPES AND 
CARDS 


New York, Oakland, Portland, Sacramento, St. Louis, Seattle 
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30% MILLION passenger cars 
were manufactured between 1932 and 1946. 

In i932, motorists bought close to 258 
million barrels of motor oil. In 1941, motor- 
ists bought almost twice this much. 


Hats off to the automobile and oil indus- 
tries which made this dramatic progress 
possible! 


Yet—believe it or not—there was a pack- 
aging problem in 1932 which, when solved, 
speeded up this progress. 


The problem was to put oil in individual 
containers, sealed at the refinery, which 
maintained brand identity at point-of-sale 
. . . which were clean and easy to handle 
and open... and which could be nationally 
advertised to the ultimate consumer—the 
car-owner. 


That problem was solved by the “Refin- 
ery Sealed”’ container . . . another Canco 
“first.” 


This is just one more example of how 
WI ou eee Canco-engineered packages have brought a 


product to more people more conveniently. 


Can we do the same for your product? 


AMERICAN CAN COMPANY 
New York « Chicago « San Francisco 


This trademark (canco) is your assurance of 
quality containers. Look for it! 
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Next to the products you pack, there’s nothing more important than the 
cans you pack them in. 


OS 
\ 


That's why we think it’s such sound business for you to check with Continental 
before making any decision affecting your supply of cans. 


\ 


It costs nothing to talk things over and... 


We may be in a position, because of our size and flexibility, to 
assure you a dependable supply. 


j WWe may be able to give you faster service. 


WS 


Z 


We may be able to save you money by suggesting a 


(f_ change in your processing operations. 


y) Va Or we may be able to help you with a knotty 
4 technical problem. 


Z 


4 fo Why not “Check with Continental” today? 


CONTINENTAL COMPANY 


100 EAST 42nd STREET, NEW YORK 17, N.Y. 
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EDITORIALS 


A WORD OF CHEER 


‘Tis good that hearts this time of year 
Keep tryst with bells and holly, 

With worship, carols and good cheer, 
Instead of wars and folly. 


That once a year man's thoughts belong 
To love of fellow man, and giving, 
Refreshed by strains of happy song 
To prove the worth of living. 


‘Tis good the light of the Shepherd's star 
That marked the Master's birth, 

Still shines undimmed for those who are 
Truly seeking Peace on Earth. 


By Berkeley 


and Regional Convention circuit as we do from 

late October to the last half of December, we are 
asked many times if we don’t get pretty tired of the 
constant grind. Like most everyone else, we have a 
family and a chore or two that needs attention here at 
the office. Nevertheless, it’s rather hard to imagine 
anyone getting tired of meeting and visiting with old 
friends and making new ones, especially such as those 
we have in the canning industry. Our only regret is 
that we cannot sometimes split an atom and be more 
than one place at the same time. And so as 1948 fades 
into oblivion and a new year approaches, our thoughts 
are continually with the many friends that we see both 
frequently and occasionally and with that larger group 
whom we have never had the pleasure of meeting. To 
all of you, our long suffering and faithful readers, all 
of us here at the office and in our shop extend best 
Wishe: for success and happiness in the year 1949. Last 
but not least, we want to thank you for not only your 
support in 1948 but for your continuing good will that 
has mde possible the publication of this, your journal, 
for the past 70 years. 


[Yana NEW YEAR—tTraveling the fall State 


PROSPECTS—Now is the time for all good editors 
to point out the prospects for business in the year 
ahead Perhaps because we want to be different, or 
perha\s because we are—not good, we’re going to pass 
that one up for the time being at least. There can be 
but fe readers of this publication who don’t know just 
how \e stand on that score. In a nut shell it boils 
down :o this—more people, making more money, will 
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buy more canned foods at reasonable prices than ever 
before. The stock situation on most items is comfort- 
able. The canner this year should pay particular at- 
tention to proposed legislation in Washington, agricul- 
ture problems and grower relations, costs and reduction 
of labor by installing labor saving equipment, sales and 
merchandising (close to home) and QUALITY. 


“SURE AMERICA’S GOING AHEAD if we all pull 
together’. We like that lead line in the educational 
Ads. now being produced by the Advertising Council, 
Inc. “Let’s compare yesterday with today”, the Ad. 
continues, “that will give us an idea of what tomorrow 
can be—machine power increased 41/4 times since 1910; 
individual, hourly production more than doubled in 
the same period ; income increased from less than $2400 
per household to about $4000 (in dollars of the same 
purchasing power); 18 hours off the average work 
week since that date. Think for a moment what that 
has done to the living standard of the greatest people 
in the world. Sure America is going ahead and the 
great canning industry with it. No industry should 
be more proud of that progress than our own canning 
industry. No other can boast of giving the people so 
much value for their money. 


And speaking of teamwork and pulling together, 
here again the canning industry has laid down a pat- 
tern that might well be followed by other lines. Over 
the years this publication has not only encouraged but 
taken an active part in the formation of State, Regional 
and yes, the National Canners Association. We’re 
proud to have had a part in this and proud of the ac- 
complishments of these groups. Happy to see an in- 
dustry that once jealously guarded their secrets from 
competitors now sharing their knowledge one with the 
other for the good of all the world. 


SPECIAL CONVENTION TRAIN—It’s good to see 
that the Wisconsin special will arrive in Atlantic City 
Friday the 14th in time for the first session of the 
Convention—the joint session of wholesalers and can- 
ners. It’s important to remember that the Convention 
begins on Friday and not on Monday. By all means 
get your train reservations now whether or not you in- 
tend to ride a special. Railroad travel in the East will 
be extremely heavy in January due to the Inaugura- 
tion. 
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STRAPPING FOR SAFETY 


by WALTER J. AUBURN 
Gerrard Steel Strapping Company 


Canners know their business from A 
to Z but during the war they learned 
such additional alphabetical designations 
as “C” and “K’”, (and “10-in-1” too) as 
these latter applied to military rations. 
Rations C and K were paramount, for 
the lives of American troops depended 
upon those canned foods. But the old 
joke about goats eating discarded ration 
tins wasn’t even thought of or used. 


That these rations were amply and 
adequately packed we know and that 
from the middle of the war to its cul- 
mination they were adequately protected 
by proper cartons and closures we are 
also aware. 


Early in the war, however, we remem- 
ber a Pacific island story that G.I.’s were 
eating canned pineapple for a_ week. 
These men were unable to identify vari- 
ous cans dumped overboard in the surf 
without strong carton protection or rein- 
forcement, and every can they opened 
contained sliced pineapple. Sea action 
had washed the labels from the cans and 
G.I.’s naturally couldn’t tell sweet pota- 
toes from sauerkraut, cherries from 
corned beef or peas from pineapple. 


Later, the right kind of adhesives for 
can labels, end stamping, V-type water- 
proof fibre cartons and galvanized strap- 
ping made a recurrence of this happening 
impossible. It took time to develop these 
protective measures to military canned 
food, for they had to be designed to 
battle not only surf, but depressive 


Cans of Pork & Beans for domestic shipment on conveyor. 
galvanized steel binder over one end of carton as it moves down conveyor. 
for tensioning, sealing & cutting lifts up on horizontal extension arm and can be 
pushed aside. Machine and arn are operated with extreme ease. 
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humidity, terrific downpours of rain, and 
in the Alaskan islands the “williwaw’”; 
ice and cold and fogs. 


CANNED FOOD PROTECTION TODAY 


In the present era of civilian existence 
the foregoing war hazards are but a 
memory, but the war memories have 
served long enough to give carton and 
box manufacturers,much information on 
containers that today embody the salient 
points of war’s shipping experience. 
Boxes and cartons today are immeasure- 
ably stronger and offer greater protec- 
tion than they did prior to the war. 

In that war period much was learned 
about packaging for war purposes that 
was turned to good account for today’s 
export needs. In addition to perfecting 
the containers, excellent methods of clos- 
ure have been improved and perfected 
to make the canned foods carton well 
nigh impregnable. Adhesives that seal 
the carton tightly and make the flaps 
like one continuous portion of the carton 
body give good protection to the cans 
inside. Further aid is imparted to such 
export cartons by the addition of an item 
that gives additional rigidity, protection 
against pilferage and damage because of 
its tightly confining binders—steel strap- 
ing. Much of this is round wire, heavily 
galvanized and resistant to all the ele- 
ments and changing weather conditions. 


Strapping—both round and flat—is not 
only advocated but insisted upon in ex- 
port packing protection practice where 
the taut tensioned reinforcement of that 
strapping imparts a rigidity to the con- 
tainer that not only makes the shipping 


Each operator straps one 
Machine 
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carton easier to handle but prevents the 
miscellaneous damage inherent in han- 
dling on docks, wharves, ship holds, 
stacks, and the primitive means of trans- 
port that often follows. 


“Modern Export Packing” a publica. 
tion of the U. S. Department of Com- 
merce, is a valuable book for shippers of 
export goods of any and all kinds. With 
high marine losses, heavy insurance rates 
and pilferage, even small attention to 
that manual’s words will bring valuable 
foreign good will and American manv- 
facturing and shipping prestige—for pro. 
tection is a dire necessity for perfect 
delivery. 


ON THE DOMESTIC FRONT 


A case in point for strapping, and this 
has nothing to do with cans, but is used 
to illustrate a reduction in losses, in- 
volves use of interlocked round steel 
strapping, draped around both carton 
girth and length for the garment trade. 


Many losses due to pilferage of 
women’s frocks, coats, fur coats, over- 
coats and topcoats were experienced by 
New York garment shippers, sometimes 
within the confines of their own delivery 
organizations. To offset these losses in- 
terlocked smooth galvanized round bind- 
ers after draping were tensioned and 
tied tightly. The interlocking feature 
plus the taut tension made a tight and 
rigid parcel, and this firm binding made 
it impractical for would-be pilferers to 
try their sly hands at their once-success- 
ful ruses. !n addition, insurance rates 
were decreased and the _ interlocked, 
round steel-strapped boxes rode _ the 
transportation lanes without interference 
or hidden losses in valuable garments 

The foregoing illustration does depict 
in many details the successful reinforce- 
ment that steel strapping can give, and 


that protection today, both abroad and | 


at home is an important factor in mar- 
keting. At the same time it is a minor 
cost in that final and most important pro- 
tection, giving delivery intact at destina- 
tion. 


PROPER APPLICATION OF STRAPS 
TO CANNED FOODS CARTONS 
A Forum meeting at the Third Annual 
Industrial Packaging and Materials Han- 
dling Exposition held at Hotel Sherman, 
Chicago early October 1948, on “Closure 
Methods and Marking — Domestic and 
Export”, revealed certain interesting 
facts on the strapping of canned foods 
cartons. The Forum meeting in this in- 
stance covered both round and flat steel 
strapping methods on such cartons and 
a good bit of attention was paid to the 
proper draping and placing of straps oF 
the cartons so as to achieve the best pe?- 
manent packing and shipping results. 


Excerpts from the speech of Harry ™M. 
Reed, Chief Stowage Engineer for Ger- 
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yard Steel Strapping (mind you, Mr. 
Reed spoke of all types of round and flat 
steel strapping’) are reproduced below:- 
“If the shipped product is irregular in 
shape or outline, if it is hollow and pos- 
sesses curved surfaces or protuberances, 
the outside container may present strap- 
ping difficulties because a strap incor- 
rectly placed may pull against the yield- 
ing carton wall. With nothing to resist 
the tension the container wall will cave 


in 


“In the case of food and paint cans, 
coils or other circular objects strict at- 
tention must be paid to the point on the 
carton where the strapping is placed. In 
the case of cans or coils, strapping must 
be placed over the spot where the can or 
coil’s outside curves touch the container 
or carton, otherwise the strap pulls 
against an empty space within the car- 
ton and this fails to fulfill the purpose 
for which it was intended. No definite 
rules have ever been set to supplant the 
use of common sense on strapping of this 
type of package and in these cases where 
round or irregular objects are to be prop- 
erly reinforced extra care and time must 
be taken.” 

So packing and shipping department 
education is also needed. 


DOMESTIC CARTONS SUBJECT TO 
DAMAGE OFTENER THAN EXPORT 


Many times domestic cartons and ship- 
ments receive more damage and experi- 
ence more shipping hazards than do ex- 
port shipments. They are handled more 
often, in many cases. Containers are 
purchased from manufacturers and move 
by rail and truck into storage; they are 
moved from warehouse storage to a dis- 
tributing point or a jobber, then by truck 
to a manufacturer, there held in storage 
until ready for use. Or they may lastly 
be held by a retailer who then puts them 
on the shelf or counter for consumer sale 
-and, if the outer container is not re- 
ceived in good shape the consumer pack- 
age for shelf or counter display may be 
damaged, 


There are many variants of this do- 
mestic transport picture with trucks, pal- 
lets, trains LCL and trap car shipments 
by freight, and express carrying the 
smaller sizes of containers, so that any 
shipper knows what these shipping car- 
tons experience, 


With strapping reinforcement so rea- 
sonable in price and so large in protec- 
tion it | hooves any shipper even in can- 
ned foo's cartons to give his outgoing 
shipme: s the ultimate in protection 
which ventually brings about complete 
custome good will. 


SOME NEW ANGLES IN GIFTS OF 
CANNED FOODS 


There are some new types of canned 
foods sl. pments within the United States 
that de: ve comment here. In many of 
the pop ilar paper magazines are adver- 
tisemer s for canned turkey, canned fish, 
jellies, ‘ams, herbs, condiments, etc. that 
are sen’ for both birthday and Christmas 


THE CANNING TRADE 


December 27, 


Gerrard’s smallest Round Steel Strapping Tool, the TA, reinforces both cartons and 
lightwood boxes of California almonds. Two types of cans are used in packing. 


presents. In themselves, without protec- 
tion, these commodities too are susceptible 
to domestic pilferers, but many shippers 
are using steel strapping to protect these 
foods from losses. 

In the well publicized “Gift of the 
Month” type of shipments, running with- 
out halt through the calendar year, the 
same protection is an added economy, 
though it may costa cent and a fraction 
beyond carton or crate costs. If it de- 
livers the goods without damage or loss, 
the strapping cost is well spent and it 
reduces insurance on these losses to al- 
most nothing. 

In overseas gifts in cartons weighing 
25 to 30 pounds each to the undernour- 
ished and impoverished European peo- 
ples, (or any other people needing food) 
steel strapping is filling a definite need 
and is used more as time goes on. The 
foreign pilferage problem of course is 
much worse than within our own borders 
and strapping assures safe delivery and 
a larger food ration for the people who 
need it most. 


PALLETIZING 


Strapping several dozen food cartons 
to a pallet or skid is an innovation of 
not too recent vintage, for the U. S. 
Navy authorities developed the method 
during World War II in order to save 
stowage space in shipholds and handling 
time by fork trucks in both loading and 
unloading ships. Today it is used in 
freight cars, in plant to warehouse move- 
ments; in warehouse to _ distribution 
points an’ all at a reduced handling cost. 

Two or three steel straps hold several 
dozen of loaded canned food cartons to 
the pallet for whatever length of time 
it is practical to leave them in that load- 
ed position. Handling is so reduced and 
simplified by means of a handy fork 
truck that the savings engendered can 
be considerable, 
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STRAPPING COSTS FOR CANNED 
FOODS CARTONS 


Costs of steel strapping a carton of 
canned foods (export and domestic would 
be identical as each takes the same 
amount of strapping footage) are so 
small as to be almost unnoticeable. 

On old government export strapping 
specifications cartons were strapped once 
over the girth and again over the length. 
The two straps involved measured about 
8% feet and the cost —at October 1948 
prices—at 11's cents per carton. 

New government export strapping spe- 
cifications for No. 2 can cartons require 
two straps across the carton girth and 
one across the length—3 straps in all. 
For No. 10 cans, two straps are bound 
over the length of the carton and one 
across the girth—3 straps again. The 
average footage per carton is 12 feet and 
the average round steel strapping cost 
is 1-9/10e or $0.019 per carton. Costs 
are based on October 1948 strapping 
prices purchased in 3 to 5 ton quantities. 


CONTAINER CORPORATION 
PROMOTIONS 


Ira C. Keller and John V. Spachner 
were appointed Executive Vice-Presi- 
dents at a meeting of the Board of Direc- 
tors of the Container Corporation of 
America held on December 9. Other 
promotions made at that time were Laur- 
ence T. McCurdy, James E. Purvis, Jack 
G. Robinson, Frank J. Sauer and John D. 
Spence, all to the office of Vice-President ; 
Paul W. Guenzel, Treasurer; and Arthur 
R. Johnson, Assistant Treasurer. The 
appointments become effective January 
1, 1949. All individuals continue to have 
the same duties and responsibilities as 
at present, with exception of the new 
Treasurer and Assistant Treasurer, who 
will have duties appropriate to their new 
offices. 
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MONOSODIUM 


G L U T A M A T E MANUFACTURE, PROPERTIES, HISTORY 


Early in November the A. E. Staley 
Manufacturing Co., processors of corn 
and soybeans, announced the completion 
of their new $2,500,000 plant at Decatur, 
Illinois, for the manufacture of Mono- 
sodium Glutamate. The announcement 
of the opening of this plant contains a 
wealth of interesting information to the 
canning industry. Commonly regarded 
as imparting a meaty or chickeny flavor, 
the announcement hastens to correct the 
misconception and states that cooked 
vegetables are very much improved by 


.the addition of the Glutamate.—But read 


the statement of the experts.—(Editor) 


MANUFACTURE 


Glutamate is a new and important 
derivative of plant protein which has no 
flavor of its own, yet has the property of 
enhancing or intensifying the flavor of 
any food to which it is added. 

Glutamate is the salt of glutamic acid 
and is known to chemists as monosodium 
glutamate. It is produced from a por- 
tion of the protein of corn, soybeans or 
wheat. When removed by an expensive 
and complex process it is valuable as a 
cooking “tool” to chefs and food proces- 
sors. Glutamate brings out the more 
pleasant flavor characteristics, of chick- 
en, enhances the “right-out-of-the-gar- 
den” flavor of vegetables and brings out 
the full, rich taste of beef, pork and 
lamb. 


In the Staley plant, protein raw ma- 
terial is fed through pipelines from the 
buildings in which grains are processed. 
The raw material is dried and treated 
with hydrochloric acid, which splits the 
protein molecules into their various 
amino acid components, of which the 
major one is glutamic. The glutamic acid 
is then separated, purified, neutralized 
and crystallized into a salt form. 


There are 23 known amino acids, of 
which eight or nine are considered essen- 
tial to human nutrition. At present glu- 
tamic acid is not in the “essential” group, 
being classified as a “luxury,” although 
studies on this subject have not been 
completed. 


PROPERTIES 


While many tests have shown what 
glutamate does to food, no one has yet 
produced scientific proof of why or how 
it is done. It is known only that it in- 
creases the flow of saliva, that it creates 
in the mouth a general feeling of “satis- 
faction” and provides a more intimate 
contact between the foods and the taste 
buds. Entirely in the realm of theory is 
the belief by some that glutamate relaxes 
and expands the taste buds, thus allow- 
ing a larger surface to be exposed to food 
as it passes through the mouth. 

For many years glutamate was con- 
sidered to have a “meaty” or “chickeny” 
flavor, but it has been discovered that 
this was merely the result of a product 
that had not been refined to a pure form. 


“Zest,” a fine white crystalline product of 
purity in excess of 99%, has no distinc- 
tive flavor of its own, but it augments 
and improves most food flavors, even 
when added in small amounts. It blends, 
balances and rounds out most distinctive 
or characteristic food flavors. 

Cooked vegetables, for instance, are 
very much improved with the addition of 
glutamate. Recent tests have shown that 
mushrooms, sweet corn, asparagus, broc- 
coli, green and lima beans, spinach, cauli- 
flower, brussels sprouts, squash, parsnips, 
onions and dehydrated cream style vege- 
table soups showed, in the above order, 
the greatest reaction to the addition of 
glutamate. 


In many cases glutamate has the qual- 
ity of suppressing undesirable flavors. 
This is particularly true in removing the 
“raw” taste of some cooked vegetables, 
in blocking out much of the sharpness 
of onion, diminishing the peel or “earthy” 
taste of potatoes and the “fishy” flavor 
sometimes detected in lima beans. 

Taste, according to the experts who 
have made scientific studies on the sub- 
ject, has four component parts, which are 
made known to the food consumer 
through three avenues. The four com- 
ponents, sweetness, sourness, bitterness 
and saltiness, are made known to us by 
detection through aroma, which makes 
known the presence of food; taste, which 
entertains the tongue; and finally, feel- 
ing, which must be a pleasant combina- 
tion of texture and tang to make us real- 
ize that the food is at its best in all ways. 
If any one of these sensory elements is 
missing, then food is flat and uninterest- 
ing. 


HISTORY 


Earliest use of glutamate to stimulate 
and enhance food flavor goes back a 
century or more. Natives in the Far East 
flavored their food by cooking with it a 
certain part of a seaweed, laminaria 
japonica, which grew in Asiatic waters. 
In 1866, glutamic acid was isolated for 
the first time by Dr. K. Heinrich Ritt- 
hausen of Germany, but he did not ap- 
preciate its flavor enhancement qualities. 
As a definite chemical compound, the ad- 
vantages of glutamate were recognized 
by Dr. Kikunae Ikeda of the Imperial 
University of Tokyo, who, shortly after 
the turn of the Twentieth Century, dis- 
covered that glutamate could be sepa- 
rated from other parts of the protein by 
hydrolysis. By 1918 Dr. Ikeda had pat- 
neted a commercial recovery process and 
his sponsors, Suzuki & Company of Japan, 
started manufacture of the product and 
eventually distributed it to all parts of 
the world. 

Their efforts in the markets of Amer- 
ica and Europe were not successful at 
that time, as it was not then known 
exactly how the product could be used 
here. Claims made at that time, too, were 
ambiguous, and though 10,000,000 pounds 
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a year were used in the Orient, little was 
consumed here. 

American and European recognition of 
the qualities of glutamate did not come 
until about two decades ago, when it was 
found that it could be used to advantage 
by processors of prepared foods. Dis. 
cerning chefs appreciate the value of glu- 
tamate in preventing the deterioration of 
flavor in soups and vegetables which 
have been subjected to the prolonged ef. 
fects of the temperatures of “steam 
tables.” Some housewives, too, learned 
to use it in their cooking at home. 

Production of glutamate in the United 
States will be increased by about 1,500, 
000 pounds a year when the new Staley 
plant is operated at capacity and the 
United States will lead in glutamate pro- 
duction. The four major American manv- 
facturers will make an intensive effort to 
educate the American public to its value. 
Their claims will not be as broad as those 
made early in the century by the Jap. 
anese manufacturers. They will say only 
that “it makes food taste better” and 
will have behind them many successful 
scientific experiments to prove their con- 
tention. 


GUIDE TO FAIR TRADE LAWS 


Just off the press and of interest to 
everyone engaged in Fair Trade mer- 
chandising is “A Practical Guide to Fair 
Trade Laws,” published by the Ameri- 
can Fair Trade Council. The book was 
originally conceived as a service to the 
organization’s members, but it has now 
been decided to make it available at cost 
to anyone wishing a copy, according to 
John W. Anderson, president. 

Featured in the reference work are a 
handy chart tabulating salient points of 
the Fair Trade acts in the 45 states that 
have such laws, a classification, by juris- 
diction, of reported cases interpreting 
provisions of state and federal Fair 
Trade laws and a typical state Fair 
Trade law and unfair sales act. The 
book also contains a chapter reviewing 
the economic factors which make Fait 
Trade a weapon against price manipula 
tion, typical wholesale and retail Fait 
Trade contracts and a capsule explana- 
tion of the “who,” “what” and “how” of 
Fair Trade. 


Designed to meet the needs of those 
concerned with Fair Trade in the mant- 
facturing, merchandising and «cdvertls 
ing fields, the guide will be extremely 
helpful within each organization in Col 
relating Fair Trade policies, Anderso! 
believes. Many companies have already 
ordered extra copies for branch mat: 
agers, legal counsel, advertisiny accoul! 
executives and others to whom such 1! 
formation is indispensable, he said. 

Orders are being taken at the easte! 
office of the American Fair Trade Cour 
cil, 11 E. 44th St., New York 17, N. } 
The price per copy is $2.50. 
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OTOE BUYS CROWN CAN PLANT 


Otoe Food Products Company, Nebras- 
ka City, Nebraska food canners, this 
week purchased the Nebraska City can 
making plant of Crown Can Company. 
The actual transfer will take place Janu- 
ary 1. The facilities of the plant will be 
expanded to meet Otoe’s increased re- 
quirements and hereafter only cans 
necessary for the firm’s production will 
be manufactured there. Crown Can Com- 
pany established this plant in Nebraska 
City eight years ago and it has been in 
continuous operation since that time. In 
announcing the acquisition Otoe officers 
stated that this facility will permit more 
flexibility of operation and should prove 
a valuable addition to their operations 
in Nebraska City. 


WATERTOWN AT THE 
CONVENTION 


Watertown (Wis.) Canning Company 
will set up convention headquarters in 
Room 405, Traymore Hotel, for the At- 
lantic City Convention. Aden A. West- 
phal will be in attendance from January 
13 to the 19 and extends a cordial invita- 
tion to wholesale grocers and brokers to 
visit with him at that time. 


WORK TO BEGIN ON 
CONTINENTAL CAN PLANT 


Construction of a new Continental Can 
Company plant in West Mifflin Boro, 
about ten miles southeast of Pittsburgh, 
will begin early this coming spring, ac- 
cording to advice received by C. R. Mil- 
ler, Jv., executive director of the Pitts- 
burgh Industrial Development Council, 
from Hans A. Eggerss, president of the 
can company. 

Mr. Eggerss stated that a contract 
for the design and construction of a one- 
story sicel frame building of approxi- 
mately 700,000 square feet had been let 
to the Wigton-Abbott Corporation of 
Plainfield, New Jersey, a few days ago. 
The new plant will be used for the manu- 
facture of metal cans and crown caps, to 


some extent replacing present facilities 
at other locations but also providing for 
the insiallation of considerable new 


equipment to meet the increased demand 


from customers in the area for metal 
cans for foods, beer, oil and miscellaneous 
industri»! products. The new plant will 
make a ‘otal of 59 plants to be operated 
by Continental in the United States. 


HUNT PROMOTION 


Hans rlander, a sales executive of 
Hunt oods Inc., Los Angeles, Calif, 
since 15.16, has been named general sales 
Manager for the firm. 
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NEWS AND PERSONALS 


FISH PACKERS REAPPOINT 
PARROTT 


Pan-Pacific Fisheries, Inc., Terminal 
Island, California, canners of tuna, sar- 
dines, mackerel and other fish products, 
have reappointed Parrott & Company 
with main offices in San Francisco and 
branch offices in Los Angeles, Portland 
and Seattle, exclusive sales agents. In 
1946 Pan-Pacific Fisheries constructed 
a new cannery at Terminal Island, hav- 
ing outgrown their former facilities in 
Wilmington, California, and now have 
one of the most modern plants operated 
on the Pacific Coast. Parrott & Com- 
pany has long been identified with the 
California fish packing industry in addi- 
tion to the various packers of California 
fruits and vegetables, for whom they are 
also exclusive sales agents. 


FISHING BOAT SINKS 


A sardine fishing boat owned by 
Angelo Lucito, of the San Carlos Can- 
ning Co., Oxnard, Calif., sank recently 
off Catalina Island, with a 45-ton catch. 
The craft was valued at $40,000. 


CITRUS CERTIFICATION 


The Florida Agricultural Commission 
is now making available the Depart- 
ment’s Citrus and Vegetable Inspection 
Service for citrus canning plants. The 
service is expected to be of much value to 
both grower and processor in determin- 
ing the true value of fruit delivered for 
processing. 


HOUSTON BROKERS ELECT 


At the regular monthly meeting of the 
Houston Food Brokers Association this 
month, W. B. Coffee, Ebling-Coffee Com- 
pany, was elected President to serve dur- 
ing the year 1949. Other officers elected 
were: Jim T. Marrin of the company 
bearing his name, Vice-President; Virgil 
T. Pratt, Coker-Pratt Company, Secre- 


‘ tary; and Kendrick James, James Brok- 


erage Company, Treasurer. 


HARRY C. NUNAN DIES 


Harry C. Nunan, a member of the 
Board of the New England Fish Com- 
pany, Seattle, Washington, died in an 
Everett, Washington, hospital on Decem- 
ber 5 after a long illness. Mr. Nunan, 
who was 72 years old, had been associ- 
ated with the firm for the past 46 years 
and for a number of years was in charge 
of their Alaskan operations. 


FIRE DAMAGE 


A fire in the plant of the Hollister 
Canning Co., Hollister, Calif., caused 
damage estimated at $50,000. 
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JOSEPH P. THOMAS DIES 


Joseph P. Thomas, President of the 
United States Printing & Lithograph 
Company, died on December 9 at the 
Good Samaritan Hospital, Cincinnati, 
after an extended illness. Mr. Thomas, 
who was 55 years old, began his busi- 
ness career in 1915 as a salesman with 
the Gugler Lithograph Company of Mil- 
waukee. Except for about two years 
spent in the service of his country in 
World War I, he remained with Gugler 
until 1926 when he joined the Theo. A. 
Schmidt Lithograph Company of Chicago 
as Secretary-Treasurer. A few years 
later the Schmidt Company was acquired 
by the U.S. Printing & Lithograph Com- 
pany and in 1937 Mr. Thomas moved to 
Cincinnati as Manager of the Western 
Division. In 1938 he was made a Vice- 
President and that same year assumed 
the presidency. He was a past President 
of the Label Manufacturers National 
Association and served several terms as 
a Director of the Folding Paper Box 
Association. He was also a Director of 
the Lithographers National Association 
and early this year was elected to the 
Board of Directors of the First National 
Bank of Chicago. 


He is survived by his widow, two 
daughters, a twin brother and three sis- 
ters. Funeral services were held in Cin- 
cinnati with burial in his native town of 
Kenosha, Wisconsin. 


ALBERT WEIS DIES SUDDENLY 


Belated word has just reached us of 
the sudden death of Albert H. Weis, 
genial representative of the Baltimore 
branch of the U. S. Printing & Litho- 
graph Company, known to practically 
every canner in the Tri-State territory as 
a result of more than 40 years calling on 
the trade. About a month ago, Mr. Weis 
and John Ayre, another company repre- 
sentative, had just finished entertaining 
a customer at dinner, and entering their 
car were about to pull away from the 
curb, when Mr. Ayre, who was driving, 
noticed that Mr. Weis had slumped in 
his seat. Failing to get any response 
from him, Mr. Ayre immediately rushed 
him to a local hospital where he was pro- 
nounced dead. It was known that he had 
suffered from a heart condition for a 
number of years. 


GILBERT TREGO DIES 


Gilbert C. Trego, formerly a partner 
in the Hoopeston Canning Company at 
Hoopeston, Illinois, died on December 17 
after an illness of about five weeks. His 
condition had been critical for the past 
ten days. The immediate cause of his 
death was a stroke which occurred on 
Tuesday, December 7. 
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NEWS — PERSONALS 


SPECIAL CONVENTION TRAIN 


The Wisconsin Canners Association 
has concluded arrangements with the Bal- 
timore & Ohio Railroad to operate spe- 
cial train service from Chicago to Phila- 
delphia, motor coach beyond to Atlantic 
City and return both direct or with stop- 
over at Washington, D. C. to view the 
Presidential Inauguration which takes 
place on January 20th. 


Leave Chicago at 4.00 P.M. on 
THURSDAY, January 13th from the 
B&O (Grand Central) Station. Arrive 
Philadelphia at 11:30 A.M., immediate 
transfer to motor coaches and arrive at 
hotel in Atlantic City about 1:30 P.M. 
Luggage will be handled direct from 
sleeping car to hotel in Atlantic City, the 
same as in previous years. 


Those who desire to attend the Presi- 
dential Inauguration can enter sleeping 
cars which will be parked at the B&O 
Station in Philadelphia (24th & Chestnut 
Street) any time after 10:00 P. M. on 
Wednesday night, January 19. Train 
will leave 3:30 A.M. and arrive in Wash- 
ington at 7:00 A. M. Thursday, January 
20th. Luggage and personal effects may 
be left in Pullman rooms or berths as 
train will be taken down into yards. 
However, car porter will be with cars all 
day long and doors kept locked. The 
same cars will then be placed at station 
in Washington about 8:00 P.M. and train 
leave Washington at 8:30 P.M. that 
night (Thursday, January 20th) and ar- 
rive Chicago at 1:30 P.M. on Friday in 
sufficient time to make connection with 
trains out of Chicago that afternoon or 
evening. 


Those who do not desire to take the 
above trip may leave Atlantic City on 
THURSDAY, January 20th at about 
10:30 A.M. via motor coach which will 
pick them up either at their hotel or 
other convenient location. Leave Phila- 
delphia at 2:30 P.M., arriving in Chicago 
at 8:20 A.M. the next morning. 


JAP BEETLE CONTROL 


A new insecticide, chlordane, when 
added to the soil for Japanese beetle grub 
control, has been found by entomologists 
of the Department of Agriculture to have 
more promise for this purpose than any 
other material tested so far, it was an- 
nounced. Several other soil-inhabiting 
insect pests in the grub stage are also 
effectively controlled at the same time 
with the same application. No recom- 
mendations have been made so far for 
the use of chlordane in Japanese beetle 
grub control by the Bureau of Entomol- 
ogy and Plant Quarantine. If, however, 
further experimentation continues as 
promising, this material may find wide 
use in infested areas as a means of re- 
ducing the numbers of this serious agri- 
cultural pest. 
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CHILI SAUCE MACHINE 
IMPROVED 


Announcement is made by F. H. Lang- 
senkamp Company, Indianapolis, Indiana, 
of an improved model of its widely ac- 
cepted machine for chili sauce produc- 
tion. Improvements.are in the nature of 
refinements and perfection of the older 
model to provide increased service. 

Now in use by leading manufacturers, 
the Indiana Chili Sauce Machine uses 
whole, unpeeled, red-ripe raw stock. It 
is claimed by the manufacturer that no 
juice, pectin, or the finer flavoring and 
coloring elements of properly selected 


CHILI SAUCE MACHINE 


raw stock are wasted; and while the re- 
sultant chili sauce stock is more liquid 
than that made from hand peeled stock, 
and requires more reduction, to total, 
yield from the raw stock is greater and 
the finished product is better. In addi- 
tion to improved flavor and color, the 
finished product is free of seeds, hard 
portions, and peel. 


FOOD MACHINERY PATENTS, 
PROCESSES 


A listing of patents covering food ma- 
chinery, products and processes, designed 
as an aid to manufacturers and others 
interested in the production and market- 
ing of new products, has been published 
by the Department of Commerce. 

The 60-page booklet provides the food 
product, food equipment and food ma- 
chinery industries with examples of us- 
able product ideas. It also explains how 
businessmen in other fields may utilize 
the Department’s services in finding new 
product and design ideas. Items listed 
are taken from the Register of Patents 
Available for Licensing or sale main- 
tained by the Patent Office. 

Recent studies conducted by the Mar- 
keting Division on procedures followed 
by manufacturers in developing and sell- 
ing new products show that a major 
problem for businessmen is how to find 
practical ideas for development into new 
products. Many of them are unaware 
of the facilities of the Department avail- 
able to them in such search. 

The booklet, entitled “A Source of New 
Product Possibilities for Manufacturers 
—A Partial Listing of Patents Avail- 
able for Food Machinery, Equipment, 
Devices, Products and Processes,” was 
prepared by the Marketing Division of 
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the Office of Domestic Commerce, with 
the cooperation of the Patent Office. 

It is available from the Department of 
Commerce, Washington 25, D. C. or from 
Department field offices at 25 cents a 
copy. 


CARRY OUT CARTON FOR JELLY 


A handy “Carry Out Carton” contain- 
ing an assortment of three popular fla- 
vors of jelly is the latest merchandising 
idea introduced by the D. B. Scully 
Syrup Co. An attractive carton holds an 


apple-base jelly assortment of three 
12-0z. glasses of grape, black raspberry 


and pure apple jelly. The new carton is 
designed to sell three glasses of jelly 
where one was sold before and provide an 
easy method of multiple unit pricing. 
Jelly is packed in thin blown Anchorglass 
tumblers and sealed with machine ap- 
plied decorated Anchorvac T Caps which 
are supplied by Anchor Hocking Glass 
Corporation, Lancaster, Ohio. 


SEED TREATMENT BOOKLET 


Unquestionably the most complete and 
useful hand book for canners, seedsmen 
and seed processors, has been published 
by the Semesan Section of E. I. duPont 
de Nemours & Company, Wilmington, 
Delaware. This 32 page book on “How 
To Treat With Dupont Seed Disinfee- 
tants” includes photographs and de- 
scriptions of seed treating equipment, a 
thorough description of the new Slurry 
method of seed treatment, crop recom- 
mendations, tests for determining treated 
seed, and drawings of suggested treater 
installations. Specific recommendations 
are given for the treatment of practical- 
ly all types of seeds, both by the Slurry 
method and for the dust method of treat- 
ing seed. It will be read with much in 
terest by interested parties, who ma) 
obtain it from the Semesan Section, E. |. 
duPont de Nemours & Company, Wil 
mington 98, Delaware. 
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Another First by CRCO... 


Higher Speed Filling 


Equal to the Capacity of Today’s Closing Machines 


New 24-Valve Pater 


For Tomato, Citrus and all Fruits and Veget- 
able Juices, Thin Soups, Tomato Puree, Oils, 
Jellies and all Free-Flowing Liquids. 


Astartling development by CRCO Engineers, employing the princi les 
of the world-famous Ayars Fillers. Handles a full range of tin or om 
containers from 202-204 to 404x700—with a positive accuracy of fill, 
even at top speed. 


An entirely new stream-lined 24-Valve Liquid Filler with fewer parts 
and enclosed mechanism—a new, larger bowl designed to minimize 
foaming—fully automatic air control that maintains liquid level in the 
bowl within less than }“ variation —an individual control on each valve 
to regulate accurately the headspace—an hydraulic mechanism to raise 
or lower the bowl—a built-in discharge table arranged for convenient 
hookup to any closing machine —plus a variable speed control that will 
SLOW up the Filler to the capacity of the closing machine. 


THE BEST 


Write for complete details, or see it at the Canners’ OF 


Convention, January 14 to 19, at Atlantic City. 


CHISHOL-RYDER CO.m. 


Everything ™ 


Ghisbolm-Ryder Company of Peansyirania 


AN AFFILIATE 


Gompany 


A SUBSIDIARY (226 ) 


FOR PURITY 


PATENTS PENDING 


The great buy word for your label! 


FOR PACKING FANCIEST WHOLE-KERNEL 
AND CREMOGENIZED CORNS 


CORN CANNING EQUIPMENT 


: Company Wesinnster Md 


KERS—CUTTERS—SILKERS—ROD SHAKERS 


TATION WASHERS—CREMOGENIZER 
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NATIONAL CANNERS’ CONVENTION 


ATLANTIC CITY 


GAMSE LITHOGRAPHING CO.,, INC. 


YOU ARE 


INVITED TO VISIT THE 


GAMSE 
LABEL EXHIBIT 


BOOTH 15B 


JANUARY 14-19 


IN ATTENDANCE 


WILLIAM A. GISSEL 


AND 


HERMAN GAMSE 


GAMSE BUILDING 
BALTIMORE 2, MARYLAND 
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WEEKLY REVIEW 


Pre-Christmas Dullness Prevails — Canners 
Continue to Hold Firm Price Views—Apples 
And Citrus Lead List. 


THE SITUATION—With the possible 
exception of corn, citrus and apple 
products, normal pre-Christmas dull- 
ness obtained in the canned foods 
markets of the country. Distributors, 
however, though not buying at this time, 
are perhaps more attentive to trends 
than is usual at this time of the year. 
This interest is prompted, of course, by 
the precariously low position of their in- 
ventories and the necessity of early re- 
placements. Any hopes of a general break 
in canned foods prices have long since 
been forgotten as canners continue to 
exhibit strength in their price views. Few 
in the trade expect forward buying tp 
any extent, feeling that while there 
no particular surpluses, supplies anys 
ficient to warrant normal pre-war pyr- 
chasing. January movement howevey is 
expected to be steady and in larger 
volume than previous months. .Many 
await with interest the President’s 
message to Congress to get a_ bet- 
ter line on what might be expected 
in the way of price trends. Many also 
expect the Atlantic City Conventions to 
produce a sizeable amount of orders that 
might set the pattern for the coming 
months. 


THE MARKET —Led by salmon, corn 
and peas, most items are inactive. String 
beans and spinach continue scarce and 
strong. Tomatoes, in excellent statistical 
position, have been sold in recent weeks 
in both the Tri-States and Mid-West at 
$1.30 for standards, $1.45 to $1.60 for 
extra standards. Some little shading has 
been done on these prices but most can- 
ners are holding for higher prices. Cali- 
fornia fruits generally are in strong posi- 
tion with peaches getting the attention 
at this time and apricots lagging. Apples 
and citrus show continued strength. 


CORN—Though little or no business is 
reported on corn, Canners have revised 
their prices downward. In most cases, 
these revisions are confined to the two 
lower grades with emphasis on ex. std. 
cream style of the smaller sizes. As of 
December 17, one large mid-western firm 
listed ex. std. golden cream style as fol- 
lows: 8 0z., 90c; No. 303, $1.20; No. 2, 
$1.25; No. 10 $8.25. These prices com- 
pared to former list of $1.00, $1.35, $1.40, 
and $8.25 respectively. On whole kernel 
golden the same firm lists 303’s at $1.25; 
No. 2’s, $1.30 and 12 oz. vac., $1.30 for 
the ex. std. grade. Std. golden C.S. No. 
1’s are quoted at 85c. 


Contrarily in the East whole kernel 
can be bought cheaper than the cream 
style variety with the former being of- 
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fered at $1.25 for ex. std. golden and 
$1.40 being sought for the latter. Little 
buying interest is apparent. 


APPLE SAUCE—Due to a poor crop, 
one of the smallest on record, and a con- 
tinuing demand, apple sauce is one of the 
strongest items in the canned foods list. 
A number of canners have withdrawn 
until the stock situation can be more ac- 
curately determined. No. 10 pie apples 
are also in short supply. 


CITRUS—Under the influence of high 
prices for raw produce, citrus continues 
to strengthen. Apparently the competi- 
tion of fryzen concentrated orange juice 
is making ‘itself felt in the purchase of 
oranges. Another factor that indicates 
continued strength is the increase in can 
prices as of January 1 of approximately 
5¢e per case. Florida canners are asking 
from to 72'%c for No. 2 grapefruit 
juice with the 46 ounce ranging from 
$1.52% to $1.62%. At least one national 
advertiser is quoting 75c and $1.70 re- 
spectively. On orange juice No. 2 is 
shady at 75¢c for 2’s and ranging from 
$1.67% to $1.76 for the 46 ounce, with 
the national advertiser asking 80c-82'%c 
and $1.80-$1.85, the higher price for the 
sweetened. Blended is quoted at 72'%c 
and $1.6214-$1.65 by most packers while 
the featured brand commands 80c and 
$1.80. The Florida citrus crop is excep- 
tionally high in quality this year with 
demand proportionately high. 


NEW YORK MARKET 


Quick Upturn In Activity Looked For—Ac- 
tive Sales At Atlantic City Expected—But 
Slight Shading Of Tomato Prices—Little Ac- 
tivity On Other Vegetables—Apple Products 
Strengthen Further—Peaches Close Strong— 
Undertone On Apricots & Cocktail Weak— 
Other Fruits Strong—Citrus Firmer—Little 
Interest In Salmon. 


By “New York Stater” 


New York, Dec. 24, 1948 


THE SITUATION—Christmas Week 
is normally a dull affair in the canned 
foods trade here, and the current week 
has been no exception to this rule. Whole- 
sale distributors will take inventory dur- 
ing the coming week, and year-end stock 
figures will undoubtedly show badly de- 
pleted holdings of many staples. Hence, 
canned foods buyers are by no means as 
uninterested in market developments as 
the trading tempo would suggest, and a 
quick upturn in activity should be wit- 
nessed early in 1949. 


THE OUTLOOK—Notwithstanding a 
general feeling on the part of the whole- 
sale trades that food prices will curve 
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downward in 1949, there is growing ap. 
preciation of the competitive disadvan- 
tages of an “out-of-stock” position, and 
distributors will have to liberalize theiy 
replacement operations to some extent 
to avoid this danger. It is indicated by 
current sentiment in industry circles here 
that a good deal of business on canned 
foods may be closed during the Atlantic 
City conventions. This will be almost 
entirely on carryover stocks from the 
1948 pack, however, rather than any ex. 
tensive trading in 1949 pack futures. 


TOMATOES—While many sellers con- 
tinue to quote standard 2s at $1.30 mini- 
mum, offerings at $1.25 have been by no 
means infrequent. It is believed that 
these offerings represented efforts by 
some canners to bolster their year-end 
financial statements, rather than any 
general weakness in the market. On 
standard 1s, an occasional offering is re- 
ported at 92% cents, although 95 cents 
represents “bottom” in the case of most 
sellers. Standard 2%s range $1.90 to 
$2.00, with 10s quoted out at $7.00 in 
most cases, with a few sellers shading 
this figure by ten or fifteen cents per 
dozen. No change is reported in the to- 
mato situation in the Midwest or on the 
Pacific Coast this week. 


OTHER VEGETABLES—Canner re- 
ports on the bean situation note ‘con- 
tinued strength under generally limited 
offerings, but little activity is reported 
this week. The pea situation is also with- 
out change, with buyers showing rather 
bearish views, particularly on the lower 
grades. Corn movement was virtually 
at a standstill during the week, but the 
trade is looking for a pick-up in demand 
for fancy after the turn of the year. 
Southern canners are quoting new pack 
sweet potatoes, fancy solid pack, at $1.45 
for 3s and $5.00 for 10s, with whole in 
syrup at $1.60 for 8s and $6.25 for 10s, 
f.o.b. canneries. Maryland canners this 
week were offering new fancy cut tur- 
nips, 24%s, at 90 to 95 cents per dozen, 
f.o.b. cannery, for prompt shipment. 


APPLE PRODUCTS—Growing scare- 
ity of canned apples and sauce is report- 
ed, and the market is taking on further 
strength. Southern canners are quoting 
new pack sauce at $1.30, f.o.b. canneries, 
in most instances, with still a few offer- 
ings at $1.25. No. 10 apples are not 
quoted, due to the sold up condition of 
the market in the South. Northwestern 
canners are operating only in a limited 
way on apples, due to the scarcity of sup- 
ply and high costs. No. 10 sliced are 
quoted at $8.50 to $9.00 per dozen, f.0.b. 
canneries, subject to confirmation. 


CALIFORNIA FRUITS — While de 
mand for peaches has tapered off, the 
market closes the year in strong position, 
with the possible exception of pies and 
waters, which have not moved any t0 
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TO get helpful information on the hulling of Green Peas or Lima 

Beans for canning or freezing purposes . . . to improve your 
production and secure the best quality at lowest costs . . . visit 
with us at Space C 4, Exhibition Hall, Atlantic City during the 
National Canners’ Convention. 


Attending representatives devote all of their time to hulling 


problems. We do not make any other type of machinery to divide 
our efforts. 


rs, Viner Feeders, Ensilage Distributors and Chain Adjusters 


KEWAUNEE, WISCONSIN 


ALLKINDS 


THE 


with Greater Yield 
at Lower Cost 


Maintain the closest regu- 
lation of moisture content 
in pomace without stop- 
ping machine. 


® High volume and greater yield are added advantages sup- 
plied by the Indiana E-Z-Adjust Pulper specifically designed to 
assure higher quality of product without loss of production time. 


Consult the Langsenkamp Catalog for information on complete 
line of modern production units for tomato products, pumpkin, and 
other fruit and vegetable products. 


F.H. COMPANY 


229-235 EAST SOUTH STREET, INDIANAPOLIS 4, INDIANA 


REPRESENTATIVES 


. ; ; West Coast: KING SALES & ENGINEERING CO., 206 First Street, San Francisco, Calif. 
; %*% Oregon and Washington: FOOD INDUSTRIES ENG. & EQUIP. CO., 1412 N. W. 14th Ave., 
; - i Portland, Oregon * Mountain States: THE HORSLEY COMPANY, Box 301, Ogden, Utah * 


Northeastern States: BOUTELL MANUFACTURING CO., Rochester, N. Y. * Tri-States: TOM 
i { a | oO G R A ie H E R sS : McLAY, P. O. Box 14, Port Deposit, Maryland * Texas: BROGDEX COMPANY, P. O. Box 512, 


ANNING TRADE 


McAllen, Texas * Canada: CANNERS MACHINERY, LTD., Simcoe, Ontario, Canada * 


> i E D FE o R * D Vv t R c I n ’ ' A India: GLADWYN & CO., Powvala Building, 251 Hornby Road, Fort, Bombay. 
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MARKET NEWS 


well in recent weeks. Movement in apri- 
cots has been at a virtual standstill, and 
the undertone is definitely weak. It is 
expected that some trades will be made 
during the Atlantic City meetings which 
will set a market basis. Some canners 
are also reported showing some anxiety 
to cut down their holdings of cocktail, 
and this item is likewise expected to come 
in for a good deal of attention at conven- 
tion time. Fruits-for-salad, on the other 
hand, are in strong position, with the 
market well sold up, and cherries and 
pears are also in good position. 


CITRUS FIRMER — Florida canners 
again advanced their prices for canned 
citrus this week. Currently, grapefruit 
juice is being quoted at 67% cents on 2s 
and $1.52 on 46-ounce, with blended at 
72% cents and $1.6212, and orange juice 
at 75 cents and $1.67%4, respectively. 
Grapefruit segments continue steady, 
with fancy 2s at $1.30, choice at $1.25, 
and broken at $1.15, all f.o.b. canneries. 
Quite a good volume of business has been 
booked, for shipment after the turn of 
the year, reflecting a stronger raw stock 
market and the advance in can prices 
which goes into effect January 1. 


NORTHWEST FRUITS—Some buy- 
ing interest in Northwest prune plums 
for shipment after January 1 is reported, 
with canners quoting fancy 2's in extra 
heavy syrup at $1.80, with fancy in 
heavy syrup at $1.7214 ,per dozen. North- 
west Bartlett pears are steady at $4.35 
on fancy 214s in extra heavy syrup, with 
choice in heavy syrup ranging $3.75 to 
$4.00, and standard in heavy syrup gen- 
erally held at $3.25. Northwest Elberta 
peach offerings are reported at $3.60 to 
$3.70 for fancy 2's, $3.15 to $3.40 for 
choice, and $2.75 for standards, with 
choice halves in heavy syrup bringing 
$11.50 to $11.75 per dozen. 


CANNED FISH—Despite bullish fore- 
casts from the Coast, emphasizing the 
sold-up position of the market on red and 
pink talls, there has been little interest in 
additional salmon commitments on the 
part of the trade here. Weakness in 
chums has undoubtedly been a factor. 
Buyers are looking the tuna situation 
over carefully, too, as a result of the re- 
cent price unsettlement. Tuna offering's 
this week include fancy light meat halves 
at $16.25, with standards at $15.50 and 
grated at $13.25, f.o.b. coast canneries. 
Movement of sardines on the West Coast 
has failed to show the expected improve- 
ment, and canners continue to quote No. 
1 ovals at $8 per case, with 1 talls listing 
at $6.00 to $6.50. The sardine situation 
at Maine canneries has shown no impor- 
tant change during the current week, and 
prices remain unchanged at previous 
levels. 
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CHICAGO MARKET 


Christmas And Inventory Take Precedence— 

Peaches Being Ordered For °49 Delivery— 

Salmon Supply Short, Little Business—Citrus 

Continues To Hold Strength—Government 
In The Ozarks After Spinach. 


By “Midwest” 


Chicago, TIll., Dee. 22, 1948 


THE MARKET —The situation re- 
mains more or less unchanged in Chicago 
this weck, with the holidays right on us. 
Most of the trade is thinking of Christ- 
mas, and, after that, the year end inven- 
tory, as, by the middle of this week the 
holiday trade will be over for the whole- 
sale field. Reports from the wholesalers 
here continue to indicate that, overall, 
the holiday business has not come up to 
expectations. It is probable, however, 
that in a number of cases, the expecta- 
tions were set too high, looking back to 
the tremendous holiday outpourings of 
recent years. In general, business has 
been satisfactory, and it is definitely 
apparent that buying by the wholesale 
and chain trade should be seen through- 
out the remainder of the crop season in 
better volume than has been the case in 
the last two years. The trade’s inven- 
tory position has been held down so 
closely that it would be hard to put a 
finger on any item of canned goods which 
could be said to be overstocked here at 
this time, and, in most cases, under- 
stocked would be a much better word. 


CALIFORNIA FRUITS — There has 
been a fair amount of business passing 
on peaches here, although mostly for 
shipment immediately after January 1. 
Number one tall choice sliced peaches 
have been selling in the neighborhood of 
$1.65 where available, with No. 2% 
choice sliced at about $2.65. No. 2% 
standard halves have also sold recently 
at $2.40. It looks as though the supply 
of sliced in some sizes and grades may 
not be sufficient for the demand for the 
rest of the season, and the trade says 
that peaches are selling very well so far. 
Fruit cocktail is still available in all sizes 
at the opening prices, and the trade re- 
ports that it is not selling proportion- 
ately so well as peaches, with apricots 
being to date the slowest movers of the 
three. 


SALMON—There is practically no ac- 
tual business passing here on salmon, 
but there are stirrings which would seem 
to indicate that the trade is looking 
ahead to the salmon season in the spring, 
and wondering about the supply situation 
at that time. The supply of most grades 
in first hands, of course, is not sufficient 
by some little distance to supply the nor- 
mal demand for the balance of the sea- 
son, and most buyers here are aware of 
that fact, although the fear of present 


THE CANNING TRADE 


price levels and the current inventory 
policies prevent any substantial commit. 


ments up to this time. Some orders are 
being offered to the packers now for 
February shipment, and it is_ believed 
that buying in salmon will come to life 
not too long after the turn of the year, 
In the meantime, the market levels are 
holding firm, with tall reds at $27.00 to 
$28.00, tall pinks at $23.00 to $24.00 and 
tall chums at $19.00 to $20.00. Half 
pound puget sound sockeyes are offered 
here curently at $20.00, and some halves 
cohoes have been sold at $15.00. 


CITRUS JUICES—The citrus market 
continues to display strength, although 
most buyers are doubtful of its ability 
to hold its recent gains, and have not 
come in to any large extent. Some fair 
quantities of 46 oz. blend were sold at 
around $1.55, and orange at about $1.60, 
with grapferuit at $1.50 from Florida 
and $1.40 from Texas. The asking prices 
have now advanced to the neighborhood 
of $1.65 on blend and $1.70 to $1.75 on 
orange, although it is not believed that 
the trade here have as yet done any pur- 
chasing at the higher levels. 


OZARK AREA PRODUCTS—Spinach 
continues to move at $1.25 on twos, $1.60 
on 2% and $6.00 on tens. The fall pack 
spinach that has been available from 
California at about $5.00 coast is now 
apparently sold out or withdrawn, and 
larger quantities of No. 10 business are 
now going to the Ozark area. Reports 
from the area are being given to the 
trade to the effect that the government 
has entered the picture with require- 
ments of good size on spinach, and can- 
ners are advising their trade to cover to 
some extent to avoid a repetition of last 
year’s situation where very little was left 
after the government’s purchases were 
completed. 


CALIFORNIA MARKET 


Improvement In Shipping Instructions—Fear 

Of Possible Transportation Troubles—Fruit 

Specialties Getting Call—Chief Interest In 

Peaches — Pineapple Showing Up Again — 

Little Spinach Unsold—Salmon Pack Off— 

Sardine Packing Lively—Importations Hit 
Tuna Market. 


By “Berkeley” 


Berkeley, Calif., Dec. 22, 1948 


THE SITUATION —Canners are re- 
porting somewhat of an improvement in 
the number and size of shipping instruc- 
tions from distributors against orders 
placed earlier and the indications are 
that some fairly large deliveries will be 
made in January. It is suggested that 
not only are stocks in the hands of whole- 
salers being whittled down to compara- 
tively low levels, but that transportation 
troubles may be experienced a little later. 
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MARKET NEWS 


One group of marine workers was not 
included in the recent wage settlement 
and has filed notice of intention to strike 
if demands are not met and similar ac- 
tion has been taken by employees of a 
leading railroad system serving Califor- 
nia. Some of the speeding up in placing 
shipping instructions in the hands of can- 
ners may be due to the fear of possible 
carrier difficulties. 


FRUIT SPECIALTIES — In canned 
fruits, special interest has been taken 
of late in some of the items considered 
more or less in the specialty class, such 
as spiced peaches, fruit nectars, nec- 
tarines, and the like. Some of these find 
their way into the food gift baskets and 
boxes in which some of the old-time groc- 
ers specialize at the Holiday season. 
Spiced peaches have become quite an 
item with several canners and are packed 
in both tin and glass. Output has been 
about doubled since the end of the war. 
Fruit nectar is another item being can- 
ned much more heavily than formerly. 
Apricot nectar is the most popular, but 
peach and pear meets with good favor, 
along with several blends. An interest- 
ing volume of export business is enjoyed 
on pear nectar, which is priced rather 
higher than other fruit nectars. The nec- 
tars are now getting into volume busi- 


ness, with packs exceeding 4,000,000 
cases annually. 


REGULAR FRUITS—Chief interest in 
the regular packs of California fruits 
continues to center on cling peaches, with 
the advertising campaign of the Cling 
Peach Advisory Board assisting materi- 
ally in this. Prices are largely without 
change, but it is noted that more sales 
are now being made at maximum, or near 
maximum prices than at the lower end 
of the list. For example, fancy No. 2%s 
are to be had as low as $2.70, but most 
sales are around $2.80, with some at 
$2.85. Sliced is firmly held in all sizes, 
with 8-oz. and No. 1s difficult to find. 
Elberta peaches have been moving well 
with fancy No. 2%s priced around $3.75. 
These may be had as low as $3.50, but 
this is an item where buyers are very 
particular about the appearance of the 
fruit. Fruit cocktail is a bit easier in 
price with one or two of the larger oper- 
ators out with lower lists. Cherries are 
very firm, with very little of the Califor- 
nia or Northwest pack unsold. Most of 
the sales made of late have been at $5.00 
for No. 2%s fancy, $4.70 for choice and 
$4.25 for standard. 


PINEAPPLE — Canned pineapple is 
again showing up on grocers’ shelves, 


now that the maritime strike is over, 
and is moving freely. Canners have 
largely disposed of their packs, with 
some still on an allocation plan. Little 
can be located locally, other than Hawai- 
ian pack, but the growing and canning 
of pineapple is steadily becoming more 
widespread. The Philippine Islands are 
getting back into the picture again, with 
fruit of very fine quality, and production 
in Australia is growing steadily. Con- 
siderable canned pineapple is shipped 
from Australia to Canada, with about 
one million cases consumed at home. No 
less than seven pineapple canneries are 
operating in Mexico and acreage there is 
steadily being increased. 


TOMATOES — Canned tomatoes are 
getting more attention locally now that 
killing frosts have visited almost every 
section of the State and the fresh mar- 
ket item is of poor quality and high in 
price. Prices are definitely more stable 
than when the canning season was on, 
with some items quite closely sold up. 
Several canners have announced prorate 
deliveries on No. 10s. Much of the busi- 
ness of late has been on No. 2% stand- 
ard, with $1.80 the general price. 


SPINACH—Little spinach of the fall 
or winter pack remains unsold, and the 


OUTPERFORMS any other Bean-Snipping Equipment 


FMC Automatic Bean Snipper 


As the result of FMC policy of continuous 
improvement, this modern FMC Automatic 
Bean Snipper brings you the following extra 
performance advantages: Reduction in snip- 
ping costs; capacity almost doubled due to 
voriable speed controls—without sacrificing 
quality; uniform snipping of all types of 
beans; no clogging; less frequent cleaning. 
One man can operate several snippers! 


.. write for FREE FMC Catalog 
No. 800. Shows complete line 
of FMC Modern Machinery 

: and Equipment for Process- 
» \ing, Canning, Packaging. 


SPRAGUE-SELLS DIVISION 
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BALTIMORE © NEW YORK © SAN JOSE, CALIFORNIA (ANDERSON-BARNGROVER DIVISION) 


HOOPESTON, ILLINOIS 
E 40) 
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FMC Duo Bean Grader 
For green and wax snap beans. 
Duo grader assorts three sizes, 
sample grades, five. Also built 
as a single unit pregrader. 


@ FMC Bean Slicer 
For French Style or Shoestring 
Beans. Huge capacity. High 
grade work. 
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CONVENTION NEWS 


same is true of the spring pack. The late 
pack proved a disappointment, with some 
canners able to make no more than a 50 
per cent delivery. The last sales reported 
were on the basis of 1.65 for No. 2's. 


SALMON — The final report on the 
Alaska salmon pack for 1948 has come 
through, placing this at 3,974,540 cases, 
compared with 4,330,423 cases in 1947. 
The pack was made by 124 canneries, 
while that of the previous year was made 
by 115. The 1948 pack by varieties was 
King, 53,767 cases; Red, 1,634,466; Pink, 
1,307,256; Chum, 758,457, and Coho, 
22,594. 


SARDINES—The canning of sardines 
in California has been hitting a lively 
pace of late and the pack is now well 
ahead of that of last year to a corres- 
ponding date. To December 5th a total 
of 1,990,914 cases has been packed, 
against 1,261,889 cases a year earlier. 
Leading in can sizes are 1-lb. talls with 
971,461 cases, closely followed by 1-lb. 
ovals at 816,069 cases. The mounting 
size of the pack, coupled with price resis- 
tance, brought about the substantial 
lowering of prices. A price of $8.50 on 
1-lb. ovals with tomato sauce is quite 
general, with some lots available at $8.00. 
Considerable fish is being held, however, 
at $10.00 a case. 


TUNA—tThe market for canned tuna 
is being affected quite noticeably by im- 
portations, especially from Peru. For the 
first nine months of the year the total 
importations into this country amounted 
to 7,098,996 pounds, with 4,441,488 
pounds of this from Peru. During this 
period there were also 95,188 pounds of 
canned bonito and yellowtail from Peru. 
The tuna market has softened quite 
noticeably in recent weeks, with lower 
prices through the list. 


GULF STATES MARKET 


Greetings — Shrimp Landings Increase — 
Weather Fails To Halt Oyster Production— 
Bulk Of Crabs Have Disappeared. 


By “Bayou” 
Mobile, Ala., Dec. 23, 1948 


A MERRY CHRISTMAS TO ALL— 
This is the most generally observed holi- 
day as well as the most outstanding occa- 
sion of the year throughout the World 
and while to some individuals it may 
mean nothing more than “just another 
day gone’’, yet its presence is felt by all 
of us regardless of occupation, national- 
ity, race or creed, which causes us to 
enter into the spirit of the occasion even 
if only in a passing thought, so the 
Angelic salutation of “Glory to God in 
the highest and on earth Peace to men 
of good will”, is a beautiful expression of 
what the joyful occasion stands for. 
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SHRIMP—An increase of 1,731 bar- 
rels of shrimp took place in this section 
the week ending December 10, 1948 over 
the previous week, as 7,553 barrels were 
produced last week and 5,822 barrels the 
previous week. 


The canneries received 315 more bar- 
rels shrimp last week than the previous 
one. 

Landings of shrimp for the week end- 
ing December 10, 1948 were as follows: 

Louisiana 4,606 barrels, including 410 
barrels for canning; Mississippi 1,113 
barrels, including 222 barrels for can- 
ning; Alabama 524 barrels, including 60 
barrels for canning; Texas 880 barrels 
and Florida (Gulf area) 4380 barrels. 


The majority of the shrimp produced 
that week were medium with some large 
and small. 

As reported by all Market News offices 
the week ending December 10, 1948, total 
holdings of frozen shrimp increased 527,- 
180 pounds and were approximately 
1,076,660 pounds more than four weeks 
ago. 

Total holdings were approximately 
1,243,420 pounds less than one year apo. 
The 19 canneries in Louisiana, Missis- 
sippi and Alabama reported that 4,381 
standard cases of shrimp were canned 
during the week ending December 11, 
1948, which brought the pack for the sea- 
son to 334,396 standard cases. 


OYSTERS — The weather has been 
foggy and warm all last week, neverthe- 
less there was no drop in the production 
of oysters, but more oysters are being 
consumed now on account of the Christ- 
mas holidays. 


The 19 canneries in Louisiana, Ala- 
bama and Mississippi reported that 4,427 
standard cases of oysters were canned 
during the week ending December 11, 
1948, which brought the pack for the 
season to 5,247 standard cases. 


The oyster pack will not get well under 
way until the demand for raw fresh oys- 
ters drops and the majority of the boats 
now tonging oysters for the raw market 
knock off and go tonging for the can- 
neries. The raw dealers require a bet- 
ter culled oyster than the canneries and 
as they pay a higher price than the can- 
neries, the tongers sell to the raw dealers 
as long as they buy them. 


HARD CRABS — The weather being 
warm last week, it boosted the supply of 
crabs, in Louisiana, which is the only 
area producing crabs. Nevertheless, the 
increase in the landings of crabs last 
week was not large as the bulk of the 
crabs have disappeared during the cold 
spell and migrated to warmer climate. 


NEW MANAGER 


Ronald Bessey has been made manager 
of the South Tulare Olive Marketing As- 
sociation, which has a plant at Terra 
Bella, Calif., operated on a cooperative 
basis. 
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BOB WHITE SALES AWARD 


With approximately $50,000.00 in mer- : 
chandise prizes, and a 1949 Packard Con- 
vertible as an Achievement Award, the 
Bob White Organization, food sales and 
promotion specialists, Chicago, launches 
what is probably the largest promotion 
ever developed for brokers and their 
salesmen. The campaign is staged as a 
means of accelerating the introduction of 
several new products that have been 
added by the Bob White Organization 
during the past few months. These addi- 
tions, plus expansion of production fa- 
cilities by principals is enabling the 
White Organization to appoint many new 
brokers and intensify sales work in es- 
tablished territories. 


The highlight of the program will be 
at the annual Bob White Luncheon to be 
held during the Canner’s Convention, at 
the Brighton Hotel, Atlantic City, on 
January 18, 1949, when the Achievement 
Award, the 1949 Packard Convertible, 
will be presented to the broker or sales- 
man who merits it. The Packard will 
be fully equipped with all accessories 
that go with a deluxe automobile. 


Some 135 brokers and more than 400 
of their salesmen will participate in the 
program. Everyone who takes part in 
the selling drive will be rewarded for his 
efforts by the hundreds of articles of 
merchandise that are made available as 
prizes. 


NEW CORK SUBSTITUTE FOR 
CONTAINER CLOSURES 


From “Glycerine Facts” 
Issued by Glycerine Producers Assn., 
11 W. 42nd St., N. Y. 8, N. Y. 


New types of substitutes for cork, suit- 
able for making container closures, are 
described by G. B. Cooke in U. S. Patent 
2,444,978. As is generally the case, glyc- 
erine is employed as a plasticizer to pro- 
duce the desired flexibility in the final 
product. In an illustrative example, 97 
parts of hide glue were stirred into 123 
parts of water, and the mixture was 
maintained at 54°C for ten minutcs with 
stirring. Then 12 parts of nitric acid 
(sp.gr.1.4) were slowly added. After fur- 
ther warming and stirring, 48 parts of 
glycerine and 97 parts of mineral filler 
were added while at a temperature of 
48°C. Finally 90.2 parts of a 40 per cent 
aqueous solution of hexamethylenctetra- 
mine were added. The mixture was beat- 
en for ten to fifteen minutes with an 
agitator of the “egg beater” variety. The 
dispersion was then cast into the shape 
of container closures of the pressed-on 
type, and the shapes were finally cured 
in a series of three ovens maintained at 
88°, 110°, and 63°, respectively, for 4 
total time of forty-five minutes, The final 
products, it is claimed, have characteris- 
tics, such as bulk density and degree of 
resiliency, closely akin to those possessed 
by cork. 
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CALENDAR EVENTS 


JANUARY 5-7, 1949— Annual Can- 
nery Field Men’s Conference, Michigan 
State College, East Lansing, Mich. 

JANUARY 6-7, 1949—Annual Meet- 
ing, Northwest Canners Association, 
Olympic Hotel, Seattle, Wash. 

JANUARY 6-7, 1949—Annual School 
for Illinois Cannery Fieldmen, University 
of Illinois, Illini Union Building, Urbana, 
Illinois. 

JANUARY 8-16, 1949—National Fish- 
ing Show, Chamber of Commerce, San 
Diego, Calif. 


JANUARY 10-14, 1949—8rd National 
Materials Handling Show, Material Han- 
dling Institute, Convention Hall, Phila- 
delphia, Pa. 

JANUARY 11-14, 1949—Annual Meet- 
ing, National-American Wholesale Gro- 
cers Association, Atlantic City, N. J. 

JANUARY 14, 1949—Winter Meeting, 
National Pickle Packers Association, 
Roosevelt Hotel, New York, N. Y. 

JANUARY 14-19, 1949—Canning Ma- 
chinery & Supplies Exhibit, Convention 
Hall, Atlantic City, N. J. 


JANUARY 14-20, 1949—Annual Meet- 
ing National Canners Association, At- 
lantic City, N. J. 


JANUARY 15, 1949—Annual Dinner- 
Dance, Canning Machinery & Supplies 
Association, Claridge Hotel, Atlantic 
City, N. J. 


JANUARY 16, 1949—Annual Dinner, 
7:00 P. M., Old Guard Society, Claridge 
Hotel, Atlantic City, N. J. 


JANUARY 17, 1949— Annual Ban- 
quet, 7:00 P. M., Young Guard Society, 
Hotel Traymore, Atlantic City, N. J. 


JANUARY 17, 1949— Annual Meet- 
ing, Canning Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 


JANUARY 18, 1949—Fred Waring 
Show, 8:45 P. M., Canning Machinery & 
Supplies Association, Ballroom, Conven- 
tion Hall, Atlantic City, N. J. 


FEBRUARY 7-18, 1949—28th Annual © 


Canners & Frozen Food Packers School, 
Oregon State College, Corvallis, Oregon. 


FELRUARY 9-11, 1949—41st Annual 
Convention, Ozark Canners Association, 
Colon'al Hotel, Springfield, Mo. 


FESRUARY 14-15, 1949— Annual 
Meeting, Tennessee - Kentucky Canners 
Assocation, Andrew Jackson Hotel, 
Nashville, Tenn. 


FERUARY 15-17, 1949 — Technical 
School for Pickle and Kraut Packers, 
a ‘an State College, East Lansing, 

ic 


FESRUARY 21-22, 1949 — Annual 
Meeting, Canadian Food Processors As- 
sociat'on, Hotel Vancouver, Vancouver, 
B. C., Canada. 
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MARCH 4-5, 1949—37th Annual Con- 
vention, Utah Canners Association, Hotel 
Utah, Salt Lake City, Utah. 


MARCH 6, 1949, week of — Annual 
Meeting, National Association of Frozen 
Food Packers, Stevens Hotel, Chicago, 
Ill. 


MARCH 9-11, 1949—Annual Conven- 
tion, Canners League of California, Casa 
del Rey Hotel, Santa Cruz, Calif. 

MARCH 16-28, 1949—Food Processors 
School, Ohio State University, Columbus, 
Ohio. 

MARCH 20, 1949, Week of — Annual 
Convention, National Food Brokers Asso- 
ciation, Chicago, 


ROBINS 
GOOSENECK 
CONVEYER 
Any size bucket, 
any type pulley, 
any length, 
eturdily built. 


ROBINS PADDLE OR 
BRUSH FINISHER 
All size screens. 
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SEND FOR 
CATALOG 


HOT WATER 


EQUIPMENT 
| Vegetables, Scagooda 


INCREASES YIELD — CUTS COST 


ROBINS 
SPINACH 
BLANCHER 
AND FEEDER 


ROBINS 
ALL STEEL 
RETORT 
All welded 
construction. 


HAYNIE 


TOMATO 
SCALDER 
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(Spot prices per dozen F.O.B. 
cannery unless otherwise 
specified.) 


VEGETABLES 


ASPARAGUS 
Scattered Stocks 


BEANS, StTRINGLESS, GREEN 


MARYLAND 
Fey., Fr. Sliced, No. 1.60 
No. 10 8.25-8.75 
Ex. Std., Fr. Sliced, No. 2..1.20-1.40 
Ont, No. 2. 1.40-1.50 
No. 10 7.00-7.50 
Std, Cut, No. 2 2521.35 
No. 10 6.50-7.00 
Ex. Std., Cut Wax, No. 2............ 1.60 
N. Y. Fey., Cut gr., 3 sv.....2.00-2.05 
4 sv. 1.95 
Ex. Std., 3 sv 1.65 
Std., 5 sv. 1.40 
Fia., Fey., Br. BL, No. 1.52% 
No. 10 7.50 
MIDWEST 
No. 2, Fey., Cut, 3 sv. ........2.00-2.10 
No. 10 10.25-10.75 
No. 2, Ex. Std., Cut, 4 sv.....s000. 1.45 
No. 10 7.50-8.00 
No. 2, Cut, wv. 1.30 
No. 10 6.50-7.00 
No. 2, Spe Whole, 3 sv.....2.85-2.50 
No. 11.75-12.00 
No. 2, Fey 2.00 
No. 10.00 
Texas, Fey Gat, 1, 2; 1.75 
No. 10 8.50 
No. 10 7.00 
No. 2, 1.25 
No. 6.00 
BEETS 
Peps, Cat, B 1.25 
No. 10 5.50 
No. 10 —— 
Mid-west, Fey., Cut, 

No. 10 5.25-5.75 
Whole, No. 2, 20/0 1.70 

CARROTS 

Md., No. 2, Diced 1.00-1.05 
No. 10 5.00 

No. 10 5.50 

No. 10 5.80 

No. 10 5.25 

CORN 

MIDWEST 

Fey., W. K., Gold., No. 2....1.70-1.75 
No. 10 9.25-9.50 

No. 10 8.25 

Std., No. 2 

Fey., C. S. Gold., No. 2........ 1.60-1.70 
8.25-8.50 

No. 10 8.00-8.25 

Std., No. 2 1.15 

EAST 

Fey., W.K. Gold., No. 2........ 1.60-1.65 
No. 10 9.50 

Ex. Std 
No. 10 

Std., No 
No. 10 ¥ 

Fey., Shoepeg, W.K. 1.75 

Ex. Std., Shoepeg, No. 2......1.60-1.65 

Fey., C. S. Golden, No. 2......1.55-1.60 
No. 303 1.40-1.50 
No. 10 8.50 


No. 303 1.35 
No. 10 8.00 

Std., No. 2 1.25 
No. 10 7.50 

Ex. Std., C.S. Wh 
No. 2 1.45-1.55 

Std., C. S. White, No. 2......1.30-1.35 
No. 10 8.00 

N. Y. Fey., C.S. Gold., No. 1......1.15 
No. 2 1.75 

PEAS 

MARYLAND, ALASKAS 

No. 10 11.50 

No. 10, Ex. Std., 2 sv. ... = 

1.25 
No. 10, 7.50 

No. 10 6.75 

No. 2, Ex. Std., Ungraded 1.05 

No. 2, Std., 3 sv. .... 1.05 

6.75 

No. 2, Std., 4 sv. ....... —_—-- 

Std., Ungraded, No. 1 .80 
No. 2 -95-1.00 
No. 10 6.25-6.50 


Pa., No. 10, Ex. Std., 3 sv....... —— 
MARYLAND, SWEETS 


5 sv. 7.75 


Ex. Std., No. 10, 5 sv. 
Fey., Ungraded, No. 3038... 


No. 10 7.75 
Ex. Std., Ungraded, No. 303.... —— 
No. 2 1.10-1.25 
No. 10 6.50 
Std., Ungraded, No. 2.......... -90- .95 
No. 10 6.00 
New York, SWEETS 
No. 2, Fey., 2 BV. 
3 sv. 1.90 
4 sv. 1.80 
No. 10 9.75 


No. 2, Ex. Std., 4 sv. ..... eevee 0 
MIDWEST, SWEETS 


No. 2, Ex. Std., 4 sv. ... 


No. 2, Std., 3 sv. ... me 

MIDWEST, 

No. 10 11.25-11.75 

No. 10 8.75-9.00 


No. 2, Ex. Std., 3 sv. . 
No. 10, Ex. Std., 3 sv. 
No, 2, Ex. Std., 4 sv. 
No. 10, Ex. Std., 4 sv.. 


No. 2, Std., 4 sv. ...... 1.05-1.10 
No. 10, Std., 4 sv. .. -+5.75-6.00 
N. W., 

No. 2, Fey., 1 502.20 
No. 2, Fey., 2 sv. .. -2.1022.15 
No. 2, Fey., 8 sv. .. .-1.80-1.90 


POTATOES, Sweet, F.O.B. Barro. 


Fey., Syrupack, No, 214......1.80-1.85 
1.6714 
No 10 6.50 

No. 3, Vac. 1.65 

PUMPKIN 

Eastern, Fey., No. 2\......... .95-1.05 
No. 10 4.50 

Indiana, Fey., No. 2 ws... -70- .95 
No. 2% 1.00-1.25 


CANNED FOOD PRICES 


SAUERKRAUT 
Midwest, Fey., No. 2........ .87%- .95 
No. 10 3.70-3.80 
N. Y., Fey., No. 2% 
No. 10 4.00-4.25 
SPINACH 
No. 2% 1.80-1.95 
No. 10 6.75 
Faris MO. 1.25-1.30 
No. 2% 1.65 
No. 10 5.50 
Ozark, Fey., No. 2, 1.25 
No. 2% 1.60 
No. 10 6.00 
No. 10 5.25 
TOMATOES 
Tri-States, Ex. Std., No. 1.......... 1.05 
No. 2 1.50 
No. 2% 2.25 
No. 10 7.50 
No. 2 1.30-1.45 
No. 2% 1.90-2.00 
No. 10 7.00-7.50 
Midwest, Std., No. 2 .......... 1.30-1.35 
No. 2% 1.90-1.95 
No. 10 7.00-7.25 
No. 2% 2.00-2.10 
No. 10 7.25-8.00 
Fey., No. 2 2.00-2.10 
No. 2% 2.75-2.85 
No. 10 8.00-8.75 
Me. 1.95 
No. 2% 2.40 
No. 10 8.50 
Std., No. 1 1.20-1.30 
No, 2 1.45-1.50 
No. 2% 1.80-1.85 
No. 10 6.60 
Ozarks, Std., No. 2 ........ 1.35 
No. 10 6.50-6.75 
Tamme, Me. 80- .85 
No. 2 1.25 
No. 10 6.25 
TOMATO PUREE 
Md., No. 1, 
Spec. Grav. 1.045 ......... -80- .85 
No. 10 6.50-6.75 
Midwest, Fey., No. .85 
No. 2 1.50 
No. 10 — 
TOMATO CATSUP 
Md., Ex. Std., 8 02. 1.15 
14 oz. 1.50 
No. 10, Fey. 10.00 
Ind., No. 10 11.25 
14 oz., Fey., 1.90 
Calif., 14 oz 1.85 
No. 10 11.00 
TURNIP GREENS 
No. 2% 1.40 
No. 10 5.00 
FRUITS 
APPLE 
1.30 
Midwest, No. 2 .85-1.45 
New York, No. 2 1.45-1.50 
Pa., No. 2 1.35 
APRICOTS 
No. 9.00-9.50 
Pt ‘No 2% 2.65 
No. 1 8.75 
No. 10 8.00 
No. 10, Water 5.50 
BLUEBERRIES 
Maine, No. 2, Water............ 3.00-3.25 
No. 10 14.25 
CHERRIES 


THE CANNING 


FRUIT COCKTAIL 
No. 2% 3 85-8.95 
No. 10 13.50 
PEACHES 
Calif. Y.C., Fey., No. 2%....2.70-2,85 
Choice, No. 2%4 
Fey., No. 10 9.00 
PEARS 
Calif, Bartlett, Fcy., No. = 
Fey., No. 10. 
No. 1 T 2.70 
Choice, No. 2% 3.75=4.00 
No. 1 T 2.60 
Std., No. 2%4 325 
No. 1 T 2.40 
PINEAPPLE 
Haw., Sl., Fey., No. 3.25 
JUICES 
APPLE 
Virginia, 46 oz. ...... 2.00 
CITRUS, BLENDED 
No. 2 
46 02. 1.6214-1.65 
No. 10 3.10 
46 oz. — 
GRAPEFRUIT 
6 OB, 35 
46 oz 
No. 10 
ORANGE 
Fins, 6 OB. 35 
No. 2 75 
No. 10 3.20 
PINEAPPLE 
Haw., Feoy., No. 2 4501.60 
46 oz. 
Texas, No. 2, Sw. 
TOMATO 
46 oz. 2.35 
No. 10 4.00 
Tri-State, No. 2 .95-1.00 
46 oz. 2.15-2.35 
No. 10 4.00 
Midwest, Fey., No. 1.05-1.10 
46 oz. 2.10-2.25 
No. 10 4,254.75 
Callif., Foy., NO. 2 1.05 
46 oz. 2.35 
No. 10 4.50 
FISH 
OYSTERS 
Gulf, 4% 02. 
SALMON (per case) 
Alaska, Red, No. 1 T........ 27.00-28.00 


00-24.00 


36's, Fiat 4.00-14.50 
Cohoes, No. 1 
Chums, No. 1 T 9.00-20.00 

10.50-11.00 


SARDINES—PErR Case 
Calif., Ovals, 48/1 Ib., 


Tomato 8.00-8.50 
No. 1 T, Nat. 
Maine, % Oil keyless............ 8.00-8.50 


SHRIMP, GuLF 
No. 1, Pic., Small 


Large 
Jumbos 5.00 
TUNA—PER CASE 
48/14’s, Light Meat 16.25 


Albacore, White, 
48/408 
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There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or need 
help, or a job. Whatever your needs, you will get good results 
from an Ad. on this “Wanted and For Sale” page. The rates, 
per insertion—Straight reading, no display—one to three times 
per line 40c, four or more times per line 30c, minimum charge 
per Ad. $1.00. Count eight average words to the line, count 
initials, numbers, etc., as words. Short line counts as a full 
line. Use a box number instead of your name if you like, Forms 
close Wednesday noon. The Canning Trade, 20 S. Gay St., 
Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell from 
a single item to a complete plant. Consolidated Products Co., 
Inc., 18-20 Park Row, New York, N. Y. 


WH EN IN NEED of food processing machinery of any kind 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


WANTED and FOR SALE 


BARLIANT AND COMPANY have available for immediate shipment the country’s 
largest selection of surplus used, rebuilt, or NEW machinery and equipment, such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging equipment as well as Motors, Pumps, Boilers and Refrigeration 
equipment. Write for complete detailed listings. Below are a few representative 
offerings. We will be glad to place your name on our mailing list upon request. 


8507—PITTER: Elliott, tandem unit, 2 sets of rolls, 2 shaker feeders, 
pulley driven (requires 7% HP motor). It has 8” x 21” rubber 


seeding rolls, new 5%’ x 21” pitting rolls, also extra rubber rolls 
very little used, 2 extra mandrels for the pitting blades, numerous 
extra blades. About 12 yrs. old, previous cap. about 150 sacks 
(100 Ibs.) per 7 hr. day. Weight about 2000 Ibs. size about 5’x3’x4’ $ 580.00 


8486—WASHER: Wisconsin Flotation, for whole grain corn, twin screws, 
full equipped. Used two seasons. Equipped with new 1 HP U. 8. 
Gearhead Drip-proof motor complete with Magnetic Starter, 3/60/220 
volt. 970.00 


8485—TANKS: Steam Jacketed, (2) Glass lined, equipped with side agita- 

tors, approximately 4200 gallons each, 3 HP motors. Ea. «0... 1,100.00 
8482—FILLER: (1) 24 Spout International Rotary Vacuum Filler, fills 

quarts, speeds up to 109 per min., all parts corrosion resistant, serial 

2RF 461 2,200.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 


7070 N. Clark St. - Chicago 26, Ill - Sheldrake 3313 


In Used, Rebuilt and New Packing House 
SPECIALISTS Machinery, Equipment and Supplies 


FOR SALE—Almost new fully adjustable Standard Knapp 
Labeler #9820 for %4 pint to quart bottles; % gallon jugs and 
cans up to and including gallons; available at once. Also full 
line Stainless Steel Kettles, Tanks, Agitators, ete. The Machin- 
ery & Equipment Corp., 533 W. Broadway, New York, N. Y. 


AT FIRST YOU CAN SUCCEED in getting good equipment 
immediately, reasonably. Stainless Kettles, Evaporators, Vac. 
Pans, Cookers, Stills, ete. Drum, Chamber, Spray Dryers for 
Dehydrating, Flaking and Freezing. Dicers, Slicers, Cutters, 
Choppers, Peelers; Homogenizers, Viscolizers; Washers, Blanch- 
ers, Canning Equipment. Filters, Filter Presses, Separators. 
Mixing Equipment for Solids, Liquids, Sifters, Screeners, Pulp- 
ers, Finishers. Packaging Equipment such as Fillers, Weighers, 
Cartoners, Labelers, Casers. Complete plants for sale. Send for 
list of food equipment just out. First Machinery Corp., 157 
Hudson St., New York 13, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 cata- 
log for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


FOR SALE—66 White Cedar Wooden Beer Tanks holding 
6000 gallons each 13’ high 10’ dia. outside measurements, 212” 
thick staves. Now in use, make us an offer. Charles S. Jacobo- 
witz Co., 3080 Main St., Buffalo 14, N. Y. 


FOR SALE—Three 42” by 96” Berlin Chapman Retorts, one 
year old, new condition, complete. Whitten Bros. Co., P. O. Box 
652, Paris, Tex. 


WANTED—MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4898, The Canning Trade. 


FOR SALE—Used Machinery in excellent condition; every- 
thing needed for processing Tomatoes; Catsup; Puree; Juices; 
Green Beans; Peas; Lima Beans; and Corn. Cook Room and 
Warehouse Equipment. Write at once for quotations on equip- 
ment interested in. W. T. Howeth, 1831 N. Cameron St., Har- 
risburg, Pa. 

FOR SALE—1 Model 300 Unscrambler with Crate Dump for 
standard round crates for No. 2 cans, with motors and motor 
drives, for 220 v., 60 cy., 3 ph. A.C., complete with 12’ double 
elevato: with motor drive. Machine never off of original skids. 
Brand new. Sampson Canning Co., Wisconsin Rapids, Wis. 


FOR SALE—Two 80 hp. HRT Boilers, Ohio Standard tested 
for 125 lbs. pressure, excellent condition; 40,000 gal. Water 
Tower. Hammond Cannery, West Alexandria, Ohio. 


TRADE IN YOUR UNNEEDED machinery on Bonded Truck 
Scales, Juice Processing, Root Vegetable Cleaning, or Dewater- 
ing Sc:eens; Conveyors; Inspection Tables; and Bag and Box 
pilers. All new machines. Immediate delivery. More than 
400 packers have Bonded machines. Bonded Scale & Machine 
Co, 11 Bellview, Columbus 7, Ohio. 


FO SALE—One used Tri-Clover Sanitary Pump, Model 2 
EJ, nickel alloy, with 3” intake and 2” discharge. Unit is belt 
driven and has a capacity of 250 G.P.M., with a 20 ft. head at 
1750 P.P.M. Haxton Moods, Inc., Oakfield, N. Y. 
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GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labelers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better price 
send full details and your price to: Equipment Finders Bureau, 
6 Hubert St., New York 13, N. Y. 


FOR SALE—FACTORIES 


FOR SALE—Tomato Canning Plant well equipped for peeled 
tomatoes with Wonder cookers for 2s and 10s. Many years suc- 
cessful operation; 1000 cases daily; location Eastern Shore, best 
tomato growing section, good labor conditions. Adv. 48133, The 
Canning Trade. 


FOR SALE—Factory in Mid-Virginia fully equipped for to- 
matoes and peaches. All equipment in 1st class condition. R. R. 
sidings and good trucking facilities on U. S. Route 15. Plenty 
of labor available. Adv. 48138, The Canning Trade. 


FOR SALE—Canning Factory in Central Indiana, equipped 
for tomatoes and tomato juice. Good equipment and buildings. 
Capacity 1,000 cases tomatoes or 1,800 cases juice per day. Will 
sell on terms, Adv. 48140, The Canning Trade. 


19 


0 
) Be 
4 
ay: 
35 
| 
75 
~ 
85 
00 
35 
25 
15 
05 
35 
oe 
00 
50 
2 
‘00 
25 
. 


FOR SALE—PLANTS 


FOR SALE—Tomato and Juice Canning Plant in the heart of 
Ohio’s best section for the production of quality raw stock. Thor- 
oughly modern equipment and buildings. Plant will handle 125 
to 150 cases. Write for details. Adv. 48139, The Canning Trade. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
N. Y. 


WANTED—Food Item to process from January to May. Our 
modern, sanitary plant is located in Eastern New York near 
the New York Metropolitan area. We are very flexible for 
mostly any kind of processing, especially fitted for pressing or 
pulping fruits, or vegetables and packing in No. 10’s and 5-gallon 
cans. Will work out a good deal for you. Adv. 48134, The Can- 
ning Trade. 


HELP WANTED 


WANTED—Plant Superintendent, experienced in vegetable 
canning and dry pack, good mechanical ability and able super- 
vise help. Must be willing to work himself. Excellent oppor- 
tunity for proper person. Adv. 48131, The Canning Trade. 


WANTED—Capable Field Man experienced in tomato and 
pea contracting and growing. Excellent opportunity. Adv. 
48135, The Canning Trade. 


Go, 


ALTIMORE, 


FOR CANNED. 
_FRUITSAN°VEGETABLES 
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SMILE AWHILE—— 


There is a saving grace in a sense of humor 
Contributions Welcomed 


Many a man who doesn’t know his own strength is 
an easy mark for the girl who knows his weakness. 


Son: “Dad, what does it mean when the paper says 
a man went to a convention as a delegate-at-large?” 
Dad: “It means his wife didn’t go with him, son.” 


NOT QUITE RIGHT 


Teacher (to history student): “You want to know 
why you didn’t pass in your history test? Well, your 
answer to the question, ‘Why did the Pilgrims go into 
the wilderness’ was interesting from the standpoint of 
sanitation, but it was still incorrect.” 


Sweet Young Thing: “Please, could you tell me 
where I could get some silk covering for my settee?” 

Flookwalker: “Two aisles down and one over for the 
lingerie department.” 


A beautiful girl, emerging from the secluded pool 
where she had been enjoying a swim a la natural, heard 
a rustling in the bushes. ‘‘Who’s there?” 


“Willie.” 
“How old are you, Willie?’ 
“Eighty-nine, dern it!” 


Teacher: “Johnny, I’m surprised! Do you know any 
more jokes like that?” 
Johnny: ‘Yes, teacher.” 


Teacher: “Well, stay after school.” 


“Take the afternoon 


Boss to voluptuous secretary : 
off—I want to think!” 


Flattery is hearing from others the things you have 
always thought about yourself. 


Professor: “What outstanding contribution has 
chemistry made to the world?” 


Student: “Blonds.” 


THE CANNING TRADE 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mirs. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 

lin Chapman Company, Berlin, Wis. 
Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


BOILER ROOM SUPPLIES. 
L. A. Benson Co., Inc., Baltimore, Md. 


BOXES (Metal), LUG, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOXING MACHINES 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 

BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Charman Company, Berlin, Wis. 
Chisholm-Ryaer Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CLOCKS, Process Time. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, fll. 
A. K. Robins & Co., Inc., Baltimore, Md. 
COILS, Cooking. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COOKING CONTROLS 


Aseptic Thermo Indicator Co., Los Angeles, Cal. 


CONVEYORS AND CARRIERS. 
. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Mochinery Corporation, Hoopeston, III. 
la Porte Mat & Mfg. Co., La Porte, Ind. 
A, K. Rubins & Co., Inc., Baltimore, Md. 
Sinclair-scott Co., Baltimore, Md. 
United Westminster, Md. 


CONV" YOR BELTS, Cloth, Rubber, Wire. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin © :apman Company, Berlin, Wis. 
Chishol: .-Ryder Co., Niagara Falls, N. Y. 
la Porte Mat & Mfg. Co., La Porte, Ind. 
Robins & Co., Inc., Baltimore, Md. 
CONVYORS, Hydraulic. 
Berlin Chapman Company, Berlin, Wis. 
Chishol: n-Ryder Co., Niagara Falls, N. Y 


Si K Robins & Co., Inc., Baltimore, Md. 
inclair-- Co., Baltimore, Md. 


COOK Continuous, A tating. 
Bertin ©..apman Company, Wis. 
Ryder alls, ¥. m 
*hinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


THE CANNING TRADE 


WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


COOLERS, Continuous. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 


L. A. Benson Co., Inc., Baltimore, Md. 

Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 


Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 


Berlin Chapman be ong Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robing & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 


Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Machinery Corporation, Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, [nd 
A. K. Robins & Co., Inc., Baltimore, Md. 


POWER PLANT EQUIPMENT. 
L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syrup. 


L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robing & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, q 
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SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SIEVES AND SCREENS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 


L. A. Benson Co., Inc., Baltimore, Md. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERs. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ml. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind 
Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 
United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robing & Co., Inc., Baltimore, Md. 
Scott Viner Co., Columbus, Ohio 
Sinclair-Scott Co., Baltimore, Md. 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ih 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CORN SHAKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robing & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Dl. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md 
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WHERE TO BUY 


CORN WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston. Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltsmore, Md. 

United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston. III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston. IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 

United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, I]. 
F. H. Langsex.kamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston. II. 
A. K. Robing & Co., Inc., Baltimore, Md. 
United Co., Westminster, b 


CLEANERS. 
Berlin Chapman Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 

United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston Hill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
F. H. Langsenkamp , Indianapolis 4 
A. K. Robins & Co., Inc.. Baltimore. Md 
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SNAP BEAN MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Illi. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc,, Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 


Berlin Chapman Gompeny. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp .. Indianapolis, Ind 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Inc., timore, Md. 


JUICE EXTRACTORS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp .. Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 


Berlin Chapman Company. Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Hoopeston, IIl. 


F. H. Langsenkamp Indianapolis, Ind. 
Lee Metal Products Co., Phillipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopesten, II. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind 

Lee Mets’ Oraducte Co Phillipsburg, Pr 

A. K. Robins & Co., Inc., Baltimore, Md. 
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PULPERS AND FINISHERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, [\i. 
F. H. Langsenkam .. Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
lersey Package Co., Bridgeton, N. J. 
lanters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. (, 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Cannin 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 

Eastern Box Company, Baltimore, Md. 

Robert Gair Company, Inc., New York 17, N. Y 
United Container Co., Philadelphia, Pa. 
David Weber Co., Philadelphia, Pa. 


CANS, Tin, All Kinds. 
American Can Co., New York Cit 
Continental Can Co., New York Rity 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City. 


CLEANING MATERIALS, Methods, Service 
Oakite Products, Inc., New York, N. Y. 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 


INSURANCE, Canners. 
Canners’ Exchange, Lansing B. Warner, Chicago 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, 0 


LABORATORIES, for Analysis of Goods, Ete, 
American Can Co., New York Ci 
Continental Can Co., New York City 
National Can Corp., Baltimore, Md. 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pfizer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Clark Stek-o Corp., Rochester, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 


Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEEDS, Canuvrs’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
Co., Minneapolis, Minn. 
Rogers Bros. d Co., Chicago, IN. 
F. H. Woodruff & Sons, Inc., ord, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
& Co., Minneapolis Minn. 
Rogers Bros. Seed Co., Chicago, fi 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn 


SEED, TOMATO. 


Associated Seed Growers, Inc., New Haven, Conn. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
kina Go., Minn 

Tup, n eapolis, ° 
P. H. Woodruff & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y- 


WAREHOUSING AND FINANCING. 
Terminal Warehouse Co., Baltimore. Md. 
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COMPLETE COURSE CANNING 


The Industry’s Cook Book for over 40 years 
SEVENTH EDITION, COMPLETELY REVISED JULY 1946 


Baa 


FOR MANAGERS, 380 pages of proven pro- 


SUPERINTENDENTS, cedure and formulae for 
BROKERS everything ‘‘Canable”’. 
AND BUYERS 


“I would not take $1,000.00 for my 
copy if | could not get another.” 
—a famous processor 


Size 6x9, 380 Pages Beautifully Bound 
Stamped in Gold 


All the newest times and temperatures . . . Used by Food Processors to check times, 
All the newest and latest products ... . temperatures and RIGHT procedure ... . 

-. ¢ Fruits e Vegetables e Meats ¢« Milk by Distributors to KNOW canned foods .. . 
Soups e Preserves e Pickles e Condiments by Home Economists io TEACH the subject of 
Juices e¢ Butters ¢ Dry Packs (soaked) food preservation. 


Dog Foods and Specialties in minute detail, 
wth full instructions from the growing through 
tc the warehouse. .. . ordirect. Price $10. postpaid. 


For sale by all supply houses and dealers 


Published and Copyrighted By 


on THE CANNING TRADE 


Since 1878—The Canned Foods Authority 


BALTIMORE 2, 20 South Gay Street, MARYLAND 
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there’s BONUS doing BUSINESS 
with NATIONAL CAN 


@ A National Can laboratory 
technician making routine pH tests. 


National Can technologist test- y 
ing center can temperatures. 


A contract with National Can brings you 
more than the assurance of a dependable supply of 
quality containers. It brings you the bonus values of 
National Can. Service — in both the technical and 
mechanical fields. 

The National Can Technical Service Division 
is staffed by technologists skilled in the processing 
of foods, with complete chemical and bacterio- 
logical laboratories at your command. Whether 
working out detailed laboratory analyses or making 
routine checks in your plant, National Can techno- 
logists help boost and better your output through 
such measures as preventing or eliminating spoilage, 
improving flavor, and assisting in the development 


of new product formulations. 

For keeping your equipment in top working con- 
dition, there’s the National Can Double Seamer 
Service. During peak seasons it provides 24-hour, 
on-call service by mechanics thoroughly trained to 
make on-the-spot repairs right in your own plant. 
Complete overhauls during slack seasons are 
handled efficiently in the modern National Can cen- 
tral machine shops. 

These bonus values pay off in increased profits 
through improved pack quality and quantity. To 
investigate the profit possibilities of a contract with 
National Can, just put through a call to our nearest 
sales office or plant. 


NATIONAL CAN 


c © 7 N 


Executive Offices: 110 EAST 42nd STREET, NEW YORK 17, N. ' 


Sales Offices and Plants: Baltimore, Md. + Indianapolis, Ind. + Chicago, Ill. + Maspeth, N. Y. « Hamilton, Ohio » Canonsburg, Pa. » Boston, Mass. « St. 


Louis, 
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